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Headline Figures

+4.0%

Sales value (amount spent) growth
September 2025 vs. September 2024
*Seasonally adjusted, excluding fuel
Including fuel +3.1%

+2.3%

Sales volume (items purchased) growth
September 2025 vs. September 2024
*Seasonally adjusted, excluding fuel
Including fuel +1.5%

+3.2%

Sales value (amount spent) growth
Most recent 3 months YoY growth

+1.5%

Sales volume (items purchased) growth
Most recent 3 months YoY growth

Monthly Performance - All Retail
(ONS) Year-on-year
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Quarterly Performance vs. GDP
(ONS) Quarter-on-quarter
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Key Messages

» Astrong September - retail sales values grew
year-on-year by +4.0%, while volumes were
ahead by +2.3%.

- This capped a strong quarter. Q3 retail sales
values were up year-on-year by +3.2% and
volumes were up +1.5%. In both cases, this
marked an accelerating positive trend on
both Q1 and Q2.

» Non-Food was stronger (values +3.8%,
volumes +3.1%) than Food (+2.7%, -0.7%).
Despite significant revision to the data, Food
volumes are still in decline, in sharp contrast
to the narrative of the grocery retailers
themselves.

* Online penetration stood at 28.0%, up +0.2
percentage points on August.
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Keep up to speed with retail
markets with our quarterly
dashboards and weekly Retail Note

Monthly Performance by Sub - Sector
(ONS) Year-on-year seasonally adjusted sales values
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E-commerce Share of Retail Spend Food vs. Non-Food Monthly Performance
(ONS) % penetration 28.0 (ONS) Year-on-year seasonally adjusted sales values
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