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Headline Figures

+6.8%

Sales value (amount spent) growth
May 2026 vs. May 2025

*Seasonally adjusted, excluding fuel
Including fuel +7.2%

+4.6%

Sales volume (items purchased) growth
May 2026 vs. May 2025

*Seasonally adjusted, excluding fuel
Including fuel +3.2%

+4.7%

Sales value (amount spent) growth
Most recent 3 months YoY growth

+2.2%

Sales volume (items purchased) growth
Most recent 3 months YoY growth

Monthly Performance - All Retail
(ONS) Year-on-year
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Non-Seasonally Adjusted
Volumes 3.2 (1.7) 4.5
Values 5.6 1.3 6.7
Seasonally Adjusted
Volumes 12 1.1 4.6
Values 3.6 4.0 6.8

Quarterly Performance vs. GDP
(ONS) Quarter-on-quarter
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Key Messages Monthly Performance by Sub - Sector
(ONS) Year-on-year seasonally adjusted sales values

+ May marked a bumper month for retail sales,
flattered slightly by a weak year-on-year 50 4.2
comp (May 2025 vals: +0.2%, vols. -1.3%).
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» Retail sales values (exc fuel) were up +6.8%
YoY, with volumes ahead by +4.6%. Both 30
grocery (vals. +4.1%, vols. +1.3%) and non- 22.6
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«  Online sales grew +3.3% MoM (+12.2%) YoY. 20 ¢ B ) oF 53'? 2 P =
Online penetration increased +70bps to 8 g > S
28.8%, reversing the decline reported the -30 g @ 2
previous month. @
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