Retall Sales Dashboard

A monthly overview of UK retail sales performance, including key metrics on core sub-sectors and e-commerce.
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Headline Figures

+3.5%

Sales value (amount spent) growth
June 2025 vs. June 2024
*Seasonally adjusted, excluding fuel
Including fuel +2.4%

+1.8%

Sales volume (items purchased) growth
June 2025 vs. June 2024

*Seasonally adjusted, excluding fuel
Including fuel +1.7%

+3.2%

Sales value (amount spent) growth
Most recent 3 months YoY growth

+1.9%

Sales volume (items purchased) growth
Most recent 3 months YoY growth

Monthly Performance - All Retail
(ONS) Year-on-year
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Seasonally Adjusted
Volumes 5.2 (1.2) 1.8
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Quarterly Performance vs. GDP
(ONS) Quarter-on-quarter
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Key Messages Monthly Performance by Sub - Sector

(ONS) Year-on-year seasonally adjusted sales values

» Astrong rebound following May’s “pause for
breath”. 40

+ June’sretail sales values (exc fuel) were up
+3.5%, with volumes (exc fuel) ahead +1.8%. 30

»  Grocery sales (+2.9%) were helped by the ®
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weather, but volumes remained in negative d 3 a
territory (-0.7%). Non-food sales were stronger a a 3 9 &
still (vals. +3.6%, vols. +3.2%). < 10 % - 8 Q z g
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* Online sales grew +2.3% MoM in June and B N = 1.2 0.3 ) ] 2 & & &
increased +4.5% YoY. Accordingly, online 0 - = = — — — B
penetration rose from 27.4% to 27.8%. o R T o Y g g E g 3 2 20 -23
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+ For Q2 as a whole, retail sales values increased a3 @ 23 @ 3 S g 5 1.8
+3.2% and volumes grew by +1.9%. In both ba @ = o 2 *
cases, this marked a positive acceleration on Q1 -20 o S
(+2.1% and +1.1% respectively). @ 3
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and not to be relied upon in any way. Although high standards have been used in the 2024 2025

preparation of the information, analysis, views and projections presented, no responsibility 2024 2025

or liability whatsoever can be accepted by Knight Frank LLP for any loss or damage resultant
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