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Headline Figures
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Key Messages

* Aninevitable slowdown in July, following
two bumper months in May and June. Retail
sales values (exc fuel) were up +3.8% YoY,
with volumes ahead by +2.3%.

» July 2026 was the hottest on record, but this
did not prompt the anticipated uplift in
grocery sales (vals. +1.4%, vols. -0.6%), while
any positive impact on demand from the
World Cup proved a red herring (e.g. sports
stores sales down -4.4%).

» CPlincreased to 2.9%, but shop price
inflation actually declined, from 1.6% in June
t01.5% in July.

»  Online sales declined -3.9% MoM (+6.5%
YoY). Online penetration fell back -90bps to
28.3%, negating the previous month’s
increase.
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Monthly Performance by Sub - Sector

(ONS) Year-on-year seasonally adjusted sales values
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E-commerce Share of Retail Spend Food vs. Non-Food Monthly Performance
(ONS) % penetration (ONS) Year-on-year seasonally adjusted sales values
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