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Key Messages

»  Major fluctuations in fuel demand and huge
inflation (ca. 20%), but retail sales values (exc
fuel) nevertheless grew +4.0% YoY in April,
with volumes ahead by +1.1%.

» Grocerysalesincreased YoY by +3.0%, but
volumes dipped -0.4%. Grocery inflation
surprisingly decreased from 3.7% in March to
3.4% in April, ridiculing the political notion
of enforcing supermarkets to impose price
caps.

» Despite an increase in non-food inflation
from 0.9% to 1.8%, demand held up well (NF
values +3.8%, volumes +2.0%).

»  Online sales declined -2.3% MoM. With
overall retail sales growing +0.1% MoM,
online penetration declined -60bps to 28.1%.
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dashboards and weekly Retail Note

Monthly Performance by Sub - Sector
(ONS) Year-on-year seasonally adjusted sales values
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E-commerce Share of Retail Spend Food vs. Non-Food Monthly Performance
(ONS) % penetration (ONS) Year-on-year seasonally adjusted sales values
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