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“Globally, ongoing wars in Ukraine and the Middle East, plus a World Cup. Domestically, more
political unrest and a new Prime Minister, plus the warmest Summer in living memory.

Investment markets remain cautious and nervous in equal measure, retail occupier markets
characteristically resilient and the UK consumer steadfastly defiant - or just indifferent.”

Stephen Springham, Head of Retail insight

KEY HEADLINES

The Good, the Bad and the Cautious.
The Bad encapsulated in ongoing
geopolitical unrest, both globally and
domestically. The Cautious the
response to these events amongst real
estate investment markets (with some
notable exceptions). The Good
represented in consumer and retail
occupational metrics, plus retail real
estate performance, all of which
continue to defy perceived economic
wisdom.

CONSUMER MARKETS

Wild assumptions on consumer
confidence are not reflected in the
actual data. Having only dipped
slightly, overall confidence has since
recovered any ground it may have lost
(Mar: -21, Jul: -17). Over the same
period, confidence in Personal
Finances (which correlates more
closely to retail sales than other
metrics) returned to positive territory
(Mar: +1, Jul: +1). Confidence is
stronger and more stable than widely
credited.

Retail sales performance has been
extremely robust YTD, the cost-of-
living crisis in no way manifest in the
numbers. A weak April was followed
by two consecutive months of stellar
growth. Retail sales values (exc fuel)
in Q2 were up +6.3% YoY, with
volumes ahead by +4.1%. Growth was
strong across both food (vals: +3.4%,
vols. +1.2%) and non-food (+7.8%,
vols. +6.0%).

Expected inflationary pressures in the
wake of the war in the Middle East
have yet to materialise. Shop price
inflation actually decelerated in Q1,
declining from 2.3% in March to 1.7%
in June. While inflation aftershocks
are still a possibility, the war in the
Middle East has to date had no
impact on consumer demand.

Consumer Confidence
Confidence over the next 12 months
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Retail Footfall
Monthly y-0-y change over the last 4 years, %

*March 2021 - March 2023 figures are compared to 2019 levels
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BRC Retail Sales
Monthly y-0-y change over the last 2 years, %
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Annual change over the last 4 years, %
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OCCUPIER MARKETS Retail Vacancy Rate All Retail - Rental / Capital Value
Last 12 years, % Growth

There has been falrly limited Rolling 12 month growth, last 10 years, %

occupier distress in the first half of — UK Shop Vacancy Rate
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investment decisions. Shopping
Centres bucked this trend, with
volumes up +95% to £870m in H1

2026. These figures were boosted by i i i
big ticket deals stich as Merry Hill Keep up to speed with retail markets with our quarterly

With a strong pipeline of Shopping dashboards and weekly Retail Note
Centre stock coming to the market, SIGN UP
volumes should return to long-term

averages this year.

We like questions, if you’ve got one about our research, or would like some property
advice, we would love to hear from you
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