Retall Sales Dashboard

A monthly overview of UK retail sales performance, including key metrics on core sub-sectors and e-commerce.
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Headline Figures

+3.8%

Sales value (amount spent) growth
March 2025 vs. March 2024
*Seasonally adjusted, excluding fuel
Including fuel +2.7%

+3.3%

Sales volume (items purchased) growth
March 2025 vs. March 2024

*Seasonally adjusted, excluding fuel
Including fuel +2.6%

+2.9%

Sales value (amount spent) growth
Most recent 3 months YoY growth

+2.0%

Sales volume (items purchased) growth
Most recent 3 months YoY growth

Monthly Performance - All Retail
(ONS) Year-on-year
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Volumes -0.5 1.2 2.0
Values 1.0 2.2 2.8
Seasonally Adjusted
Volumes 0.7 1.8 3.3
Values 21 2.5 3.8

Quarterly Performance vs. GDP
(ONS) Quarter-on-quarter
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Volumes 12 (0.2) 14 (0.9) 19
Values 14 (0.7) 1.7 (0.6) 24
GDP Growth 0.7 0.4 0.0 0.1 11
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Key Messages Monthly Performance by Sub - Sector
(ONS) Year-on-year seasonally adjusted sales values

» Athird consecutive month of accelerating retail
sales growth. Retail sales values (exc fuel) were 40
up year-on-year by +3.8%, while volumes were
ahead by +3.3%. Implied inflation of 0.5% was

considerably lower than headline CPI (2.6%). 30
L 23.5 217
» AYoY decline in grocery volumes of -1.1% was a 20 -
blot on the copybook and slightly at odds with 16.2 153 151
messaging from the major grocery players, such : g
as Tesco and Sainsbury’s. L 10 3
69 58 53 52 38 35 2
- Non-food sales were ostensibly stronger, with - N : 26 40 06 06 &
values up +5.8% and volumes +6.4% higher. 0 o B
However, implied non-food deflation of -0.6% Y 3 ;g g -‘é’ €> g = g 2 2 g 2 é‘ % g’
goes against the prevailing narrative of price 10 e - Yol = = 52 3 g. Z =4 s =3 3 3 e
increases and remains something of a concern. @ 5 =3 = % a3 S 3 g 8 a Z
g » o 5 en o o
» Online sales rallied again, growing YoY by -20 S 3 K %
+5.4%, with online penetration climbing 40bps 3 @ @
to 26.8% of total retail sales.
Contact us E-commerce Share of Retail Spend Food vs. Non-Food Monthly Performance
COMMERCIAL RESEARCH (ONS) % penetration (ONS) Year-on-year seasonally adjusted sales values
28.0 N
g on Food M Food
¢\ Stephen Springham 278 .
\ ': y Partner, Head of Retail Research )
+44 20 78611236 275 6
stephen.springham@knightfrank.com 273
4
) “@ Emma Barnstable © 270 26.8
Associate, Commercial Research < 268 < 2 I l
+44 20 8106 1385 5
emma.barnstable@knightfrank.com 265 0 I l l l ||
26.3 B | ]
Keep up to speed with retail 26.0 -2
markets with our quarterly 258
dashboards and weekly Retail Note IESIMELIS -4
© Knight Frank LLP 2023 - Thi tation has be d f I inf t I T I M A M A N D F M
i rani — This presentation has en prepared for general information onl
and ngol 10 be relied upon in a‘:]y way. Although highpslg?ldards ﬁave been used in thg 2023 2024 2025 . J 2 0 4
preparation of the information, analysis, views and projections presented, no responsibility 2024 2025
or liability whatsoever can be accepted by Knight Frank LLP for any loss or damage resultant
fi f, reli fe he f thi ion. As |
I Gl e e e S %  Juy Aug Sept Oct Nov Dec dJan Feb Mar January February March
relation to particular properties or projects. Reproduction of this presentation in whole or in E-commerce Non-Food 1.6 3.6 5.8
part is not allowed without prior written approval of Knight Frank LLP to the form and content 28.0 27.3 27.9 27.7 26.7 26.8 25.8 26.4 26.8 FOOd 2.9 1.1 1.0

within which it appears. Knight Frank LLP is a limited liability partnership registered in Share
England with registered number OC305934. Our registered office is 55 Baker Street,
London, WiU 8AN, where you may look at a list of members’ names.




	Slide 1
	Slide 2

