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“All ticking along nicely and investor sentiment justifiably improving in tandem. And then retail
is dealt a triple whammy of blows in the Autumn Budget (employer NI, minimum wage, business

rates). This will not destabilise the progress being made, but is deeply unhelpful nonetheless.”

Stephen Springham, Head of Retail Research

KEY HEADLINES

Retail property markets are showing
plenty of promise, with occupational
health at its best in years and rental
growth projected across the board for
2024 — a significant comeback for
shopping centres in particular, seeing
positive growth for the first time since
2017. Stronger occupier dynamics are
also drawing increased investor
interest, with investment volumes
ticking up over the previous quarter.
Disappointingly, consumer spending
was largely propped up by retailer
discounts, though hopefully a short-
lived trend, as spending power
improves further in Q4.

CONSUMER MARKETS

Inflation pressures receded and
spending power grew, but consumers
appeared to still be in a fragile state.
Confidence in personal finances
dipped back to negative territory (-
3pts Sep) amid concerns over
Labour’s October Budget. Shoppers
were effectively coaxed into spending
with discounts and offers, as retailers
sought to shift unsold seasonal stock.

On the surface, retail sales looked
strong (values +2.8%) after a weak Q2
(+0.1%). Sales volumes (+2.6%)
returned to positive territory for the
first time since 2022, indicating
consumers were both buying and
spending more. But deflation
emerged across many categories in
August, with volumes outpacing
values, as retailers sacrificed gross
margin to sell product.

Deflation was mainly concentrated in
out-of-town categories (Electricals,
implied inflation -16.2%), while
shopping centre and high street
stalwarts Clothing (+1.2%) and
Cosmetics  (+1.8%)  experiencing
healthy inflation and sales growth.

Consumer Confidence
Confidence over the next 12 months

— Total — General Economic Situation
Personal Financial Situation

0 A
g -10
5 -20 -20
% 30 =27
Z -40

J MS JMSJMS JMS
2020 2021 2022 2023 2024

Source: GFK

ONS Retail Sales
Monthly y-0-y change over the last 4 years, %
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Retail Footfall
Monthly y-0-y change over the last 4 years, %

*March 2021 - March 2023 figures are compared to 2019 levels
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Average Weekly Earnings
Annual change over the last 4 years, %
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OCCUPIER MARKETS Retail Vacancy Rate All Retail - Rental / Capital Value
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Deal volumes totalled £1.6bn across Investment Volumes by sub-sector Yields
Q3 - the strongest quarter of 2024 so Lasteguarters, Lbillions Last 10 years, %
far. All sub-sectors saw an uptick, with mShopping Centres mHigh Streets —HS-Good Secondary —HS-Prime
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driven by Retail Warehousing — where
annual total returns are forecast at an
mpizgaie i o iy Keep up to speed with retail markets with our quarterl
from 2.1% in 2023), outperforming P up P . a y
even Industrial (7.4%). As more stock dashboards and weekly Retail Note
has come to market and competition SIGN UP
for assets remains intense, yields
compressed by a further -25bps to
5.50%.
We like questions, if you’ve got one about our research, or would like some property
advice, we would love to hear from you
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