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“An ongoing disconnect between consumer / occupier markets and investment markets. The
consumer continues to pay scant regard to supposed economic logic, occupier markets are fairly

stable, but property investment markets remain far more at the mercy of macro-economics
generally and debt markets specifically.”

Stephen Springham, Head of Retail Research

KEY HEADLINES

Another quarter of improvement for the
retail sector, albeit full recovery is not
anticipated until 2024. Consumer markets
were relatively stable, supported by robust
retail sales and a growing sense of
confidence. Despite experiencing a first
major casualty in the shape of Wilko,
occupier markets generally held their
ground. Capital markets saw minor
improvement, but still face significant
challenges under the macro-economic
backdrop.

CONSUMER MARKETS

No discernible slowdown or dramatic
change of course amongst consumer
markets. Q3 retail sales (values) grew
+0.3% versus the previous quarter and
accelerated +5.6% year-on-year. Volumes
were impacted by inflation (down -2.0%
YoY), but to a lesser extent than previous
quarters (Q1: -5.0% / Q2: -2.5%). Category
performance was generally mixed, but
select discretionary items and bulky goods
witnessed both value and volume growth
(Q3 Footwear +20.9% / +15.3%; Cosmetics
+11.2% / +3.2%; Furniture +7.2% / +2.5%).

The consumer mood gradually rebuilt
during the quarter (July -30 pts vs. Sept -
21pts) and became substantially less
pessimistic than a year ago (Sept 2022 -49
pts). Crucially, shoppers were more bullish
about their own financial situations (-2pts)
than the wider economy (-24pts).

Sentiment was still negative overall, but is
clearly tracking on a positive upward
trajectory. Improvements are being
supported by a) easing inflation rates,
which are gradually trickling through to
lower prices (Sept CPI of +6.6% marking
the lowest rate since Feb 2022); b) strong
wage growth (+7.8% growth to Aug - one of
the highest annual rates since 2001); and
¢) historically low (albeit slowly rising)
unemployment (4.3%).
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Retail Footfall
Monthly y-0-y change over the last 4 years, %
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Transaction volumes totalled £1.7bn in Q3, 0.00 4
marking an encouraging improvement on a o 2(3232 e @ 28;3 o 32014 T o o o o
particularly lacklustre Q2 (£0.9bn). Overall
deal volumes were still largely depressed, S AL S L
however, due to elevated debt costs
restricting transactions to largely cash
buyers. Retail volumes registered -6% lower Keep up to speed with retail markets with our quarterly
than the corresponding quarter in 2022 \
overall. An uplift in Shopping Centre dashboards and Weekly Retail Note
volumes (£278m vs. £47m Q2) was one of SIGN UP
the main drivers, alongside a resurgence in
Foodstores (£850m vs. £247m Q2).

We like questions, if you’ve got one about our research, or would like some property
advice, we would love to hear from you
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